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LAUNCH DATE & PRODUCT DESCRIPTION 

Launch Date: June 1, 2026

Spindrift is releasing Spindrift Cherry Sparkling Water in summer 2026. 
Spindrift uses real, squeezed fruit and puts taste first. 



SPOKESPERSONS
Meet the faces of the campaign...

Abbey Sharp
@abbeyskitchen

Wellness & health
credibility
Registered dietitian
& influencer

 Glen Powell

Fitness & lifestyle
Speaks to Gen Z &
millennial audiences

Bill Creelman

Brand origin &
philosophy
Spindrift founder

Dave Burwick

Business positioning
& brand direction
Spindrift CEO



CHALLENGES  &  ADVANTAGES

Challenges Advantages

Creating a press rollout that is unique to the
sparkling water & soda industry

Spindrift doesn’t make any false health claims

Finding a spokesperson who hasn’t already been
used by other popular drink brands that can
reach multiple demographics

Creates an opportunity to tap into different
demographics

The seltzer water and soda industry is already
oversaturated with cherry flavor drinks

Open doors for new partnerships and brand
exposure



TARGET AUDIENCE

 Christian, 22

Male College Athlete
D-1 swimmer, UCSD
Active on TikTok and

Instagram

 Addison, 37

Health-Conscious, 
Stay-at-home Mom,

Wellesley, MA
Reads food labels at

Whole Foods and Costco

 Iayana, 28

Young Professional
Works in brand

marketing, Brooklyn, NY
Active on TikTok and

Instagram



CAMPAIGN OBJECTIVES

1.Increase awareness of Spindrift’s new Cherry Sparkling Water flavor

2.Increase sales for Spindrift Cherry



POSITIONING & KEY STRATEGIES

Leverage strategic partnerships to embed the brand in culturally relevant trends for the target
audience.

Utilize Dave Burwick, Bill Creelman, and spokespeople to validate Spindrift’s messaging and
expand reach across business outlets.

Lean into current wellness trends to position Spindrift Cherry as a solution-oriented beverage
option. 

Showcase Spindrift's ingredient transparency to set the new Cherry flavor apart from artificial
competition and attract health-conscious consumers.



KEY MESSAGES/TALKING POINTS

Spindrift’s cherry flavor launches June 1, 2026. 

Made with a duo of real Montmorency tart and dark sweet cherries, sourced directly from
Michigan orchards. 

Produced with real ingredients without artificial colors or sweeteners. We use real squeezed
fruit, no extracts or shortcuts. 

We are the only beverage brand verified as non-Ultra Processed Foods. We rely on ingredient
integrity and minimal processing rather than health claims. 

With a bold, natural cherry red that you will recognize.



CHARITY PARTNERSHIP

Sponsorship with Farm Aid 2026 as a brand

sponsorship for the annual food and music

festival in Minneapolis, Minnesota.  

Farm Aid is a 501 (c)(3) nonprofit organization

founded by Neil Young, Willie Nelson, and John

Mellencamp to raise funds for sustainable

agriculture.



MARKETING PARTNERSHIP

Partner with Burt’s Bees beeswax lip balm with a

Spindrift tart cherry flavor 

Burt’s Bees sells Leaping Bunny certified,

energy-conscious and responsibly sourced

products 



3-DAY PRESS TRIP: “CHERRY ON TOP”
Spokespeople and influencers like Halley Kate and Clark Peoples, along with other writers
and press within the food and beverage space, are invited.

Location: Mackinac Island, Michigan
Main events surrounding wellness and food:

Fireside Chats with Glen Powell and Dave Burwick
Island Tour
A day at Kings Orchard (local cherry farm on Mackinac Island)
Sunrise yoga 



TACTICS: ONLINE PRINT PITCH ANGLES

Women’s Health
The Cherry Sparkling Water can help expecting
mothers avoid gestational diabetes while
satisfying sugary soda cravings

The bump, whattoexpect.com, Women’s
Health, parents.com, babycenter.com

Wellness Trends & Sleep Supplements 
Sleepy Girl mocktail made with tart cherry juice
for natural melatonin, topped with new Cherry
Sparkling Water to add a flavorful boost.

Bon Appétit, NYT style magazine, Women’s
Health, The Pioneer Woman, People
Magazine

 



TACTICS: ONLINE PRINT PITCH ANGLES

Wellness & Clean Eating
Bright red without the dyes, Spindrift’s
new boldly colored drink is all natural –
perfect for kids

The Atlantic, Washington Post,
Today.com, parents.com, USA Today



TACTICS: ONLINE PRINT PITCH ANGLES
Fitness
As consumers move away from artificial ingredients,
Spindrift’s new Cherry flavor stands out in the better-for-
you beverage space by using real fruit juice and no added
sugar for a cleaner, guilt-free cheat drink.

 WOMEN’S health, MEN’S health, Self magazine, New
York Times, parents.com

Hollywood Physique
Glen Powell talks about how Spindrift is perfect for keeping
your Hollywood Physique without giving up flavor.

Eonline, Cosmopolitan, People, Entertainment Weekly,
USA Today 



TACTICS: TRADE AND BUSINESS
Trade
How Spindrift is disrupting the “natural
flavor” narrative by becoming the first
non-UPF-verified beverage brand

BevNet, Food Business News,
Nosh.com, Food Dive, Food
Navigator USA

Business 
Burt’s Bees x Spindrift Tart Cherry Lip
Balm 

Forbes Vetted, CBS News,
Bloomberg, Business Insider,
Fortune 



TACTICS: TRADE AND BUSINESS

Business

Highlighting the family values/positive
treatment of their 105 employees, and still
being located in the heart of New England

Bill Creelman
Wall Street Journal, Harvard Business Review,
Forbes, Fox Business, CNBC



TACTICS: SUBSTACKS

Title and Author
Violet Cooks By Violet Witchel

Pitch Angle

The Social Currency by
Sammi Cohen

Downtime by Alisha Ramos

“Behind the influencer marketing for your
favorite office girl's favorite office drink with

the CEO of Spindrift, Dave Burwick.”

“Using Spindrift’s new seltzer flavor
to bake an Uncle Sam-approved

Cherry Pie.”

“Something refreshing me right
now? A Cracklin’ Cherry Spindrift.



TACTICS: BROADCAST PITCH ANGLES
Celebrity Fitness & Engagement

Glen Powell discusses fitness, health, and how Spindrift
helps him stay in shape for roles. Powell gives an
exclusive to a late-night outlet. 

Headline: Glen Powell shares his secrets to staying fit
for roles

Real Ingredients
Abbey Sharp on her favorite real ingredients and dietitian-
approved pantry swaps

Headline: Abbey Sharp Shows Us How We Can Still
Enjoy Our Favorite Guilty Pleasures By Swapping for
Healthier Alternatives like Spindrift Cherry.

Healthy  Baking  
Show how you can use Spindrift cherry to make fun cherry
muffins, and other ways to use seltzer to make a pie crust
with Abbey Sharp 

Headline: How to add Spindrift cherry sparkling water to
cherry baked goods 

The Late Show with Stephen
Colbert 
The Tonight Show starring Jimmy
Fallon 
Jimmy Kimmel Live!
The Daily Show 

The Today Show 
CBS Mornings 
The Kelly Clarkson Show 
Drew Barrymore Show 
Live with Kelly and Mark 

Jenna and Sheinelle 
Tamron Hall Show 
Fox and Friends 



TACTICS: RADIO/PODCAST
The Joe Rogan Experience with Joe Rogan

“Starting a $650 million beverage
disruptor:” Founder Bill Creelman
talks about fitness, Spindrift, and
healthy lifestyles.

Not Skinny but Not Fat podcast with Amanda Hirsch

“Glen Powell on killing the
box office and his sweet
tooth.”



SPINDRIFT PRESS RELEASE & EMAIL PITCH



INFLUENCER IDEAS & SOCIAL MOCKUP 

#SpindriftCherrySummer



CALENDAR



BUDGET

*Spokesperson fee not included

PRESS TRIP TOTAL:

$ 28,515.67
TOUR TOTAL:

$ 20,286.50

CAMPAIGN TOTAL
$                48,802.18



EVALUATION

Media Coverage: Track media hits online and via broadcast.

Influencer Performance: Track viewer engagement across specific platforms to understand what content actually
resonated.

Sales Impact: Measure any increase in Spindrift Cherry sales during launch compared to normal product
performance.

Brand Awareness: Monitor increases in social mentions, followers, and search interest for “Spindrift Cherry.”

Event Success (Press Trip): Evaluate how many stories come out of the trip and the overall tone of the coverage.

Partnership Impact: Track Burt’s Bees and Spindrift partnership sales and how much money is raised for Farm Aid.

Message Pull-Through: Review how often key points (real fruit, no artificial ingredients, non-UPF) show up in
coverage and content.



THANK YOU! 
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